














name: ASSEL

<) ASSEL

URL: www.assel.pl

04. CASE STUDIES

cient: Assel SP. Z O.0 date: 01.04.2010r

target:

To improve the company's image among foreign investors who
viewed it as a small-town Polish small business. In fact the company meets
international standards and can be compared to similar companies from Japan
and Germany.

scope of work:

& 77 [ B

WEB E-COMMERCE GRAPHIC WEBSITES
APPLICATIONS SYSTEMS DESIGN
result:

Increase in the number of potential clients due to the increase in their

confidence in the company.
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o Graphical presentation of the final draft.
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name:. FAMOS dient: FAMOS SP. Z O.0. date:  01.09.2009 r

target:

To refresh brand image and make it suit the 21st century standards.
The company contended with the reputation of its brand which dated back to
the times of the People's Republic of Poland. Its potential clients only knew that
the company (according to the original assumption) manufactured ship
furniture which is not true because now it mainly deals with refurnishing high
quality hotels.

scope of work:

FAMOS

WEB GRAPHIC WEBSITES
APPLICATIONS DESIGN

result:

Increase in the number of potential clients due to the increase in their

confidence in the company.

URL: www.famos.com.pl
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o Graphical presentation of the final draft.
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name: PODAJ DALEJ CIEPLO dients o e date: 01.12.2010 1

target:

To create a positive association between the terms "heat', "heat distri-
bution network" and Elektrocieptownie Wybrzeze SA within the Pomerania
province.

scope of work:

Wybrzeze WEBSITES ~ GRAPHIC ~ MARKETING HOSTING
DESIGN  STRATEGIES

result:

Considerable renown of the action, targets accomplished (2000 "heats"

transferred), activation of social circles on FB, the action was so success-
ful that its re-edition is planned in 2011.
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PODAJ DALEJ CIEPLO o Graphical presentation of the final draft.
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name: RALSTON cientt RALSTON date: 01.12.2009r

target:

To introduce the Dutch brand RALSTON (top-premium segment
paints) to Poland. To present the brand in the way that would be suitable for
Polish consumers whose taste is completely different from their Dutch counter-
parts.

scope of work:

RﬂlStOﬂ MARKETING GRAPHIC WEBSITES MOBILE HOSTING MOTION
ECROLAVE: R CONTINGS STRATEGIES DESIGN APPLICATIONS AUDIO & VIDEO

result:

Positive response to the company entering Polish market due to the

proper image campaign.

URL: www.ralston.pl
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RALSTON o Graphical presentation of the final draft.
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name: STRATEG ROKU dien. ENERGA OBROT SA date: 01.02.2010 r

target:

A campaign for employees of ELNORD S.A. (now Energa Obrét SA). The
entire action was initiated at a reception. After returning to their hotel rooms, all
guests found a letter - invitation to an application. They had to lit the invitation
with a UV torch (which was hidden under their beds) in order to find the
address of the application. Upon registration users could use special points to
buy information about other uses such as: their initials, name of their spouse,

position, childhood picture, etc. The aim was to guess personal details of other
‘ { ’ participants.

scope of work:

Energa

MARKETING GRAPHIC WEBSITES HOSTING
STRATEGIES DESIGN

result:

The company's image was improved among its clients. Graphic design

was awarded by digart.pl

04. CASE STUDIES



STRATEG ROKU o Graphical presentation of the final draft.
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BR-CMS2 BR-SHOP2

A modern and reliable system for manag- Advanced and comprehensive system for

ing content of internet services and portals. managing sales and accounting as well as
logistic support.

More information, functions and examples of imple- More information, functions and examples of imple-
mentations can be found at: mentations can be found at:

> www.br-shop.pl  » www.br-cms.pl
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BR-DESIGN Sp. z 0.0. T: +48 (58) 305 41 28
Al. Grunwaldzka 2 /5 E: info@br-design.pl
80-236 Gdansk
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BR-DESIGN LTD. Comapny No:

40 Tooting High Street 075000953
London SW17 ORG
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